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Abstract 
As an academic institution that provides opportunity both for future managers and entrepreneurs and the builders of 
entrepreneurial foundations as well as molders of competitive skills, this research study aims to presents the share of the College 
of Business Administration faculty and experience of students on how to develop a global mindset among the students.  Global 
mindset is the ability of someone to influence individuals, groups, organizations, and systems that are unlike him/her (Javidan, 
2007). This study covers the graduating business and entrepreneurs students for the academic year 2013-2014.  A mixture of 
qualitative and quantitative technique in data gathering was utilized to determine and assess the perception of the respondents in 
the development of global mindset.  The results revealed that the institution provides the students an adequate avenue to think 
creatively and responds to ideas quickly which is a psychological factor in setting the minds globally of the students.  Also, by 
allowing a quite number of foreign students to mingle with local students, the study reveals that the institution provide the 
students an opportunity to learn and observe the actual practices and behavior of people from other countries.  As such, this study 
provides inputs to further develop the curriculum and projects for the programs to strengthen the share of the institution in 
developing a global mindset to the students. 
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1. Introduction 
     More than ever before in history, the effects of globalization are being experienced around the world. The 
interconnectedness and interdependency of cultures is felt within and between the organizations, cultures, and 
societies of the world. That’s why today’s changing global competitive landscape has created a need for managers to 
develop a global mindset. Whether you are a senior business leader or an Olympic athlete, the key to success is a 
winning mindset (Smith ,1999). This term, along with the alternative, "positive mental attitude", are, unfortunately, 
often viewed as meaningless business jargon. However, it is true that battles are won and lost in people's heads long 
before they are fought. Our thoughts dictate our moods, our emotions, our body language and, ultimately, our ability 
to perform. Ensuring the way you approach a challenge mentally is correct is the key to success. What most people 
forget is that thoughts are not random; we can learn to control them to ensure that we always perform with an aura 
of self-belief. The world's top business leaders have a strong connection with their inner thoughts and train them, as 
an athlete would train a muscle, to make them work in their favors. 
     Business schools and universities are currently facing a number of challenges. Their missions and strategies must 
change and adapt to reflect changes in the educational and business environments. Over the next decade or so, all 
businesses must face and deal with a number of interrelated forces: demographics, technology, and sustainability not 
only the impact on each other, but they are the fundamental drivers of globalization. Indeed, each of these forces 
interact and influence each other in a complex brew specific to each country, industry, and business. Whether we 
like it or not, globalization is here to stay; and most likely will even expand its reach and influence. How should 
higher education prepare students to be prepared in this era of increasingly rapid change? 
2. Research objectives 
This study aims to determine how the College of Business Administration of Bulacan State University develops a 
global mindset among its students as future entrepreneurs.  Specifically, the study sought to reveal the following 
objectives. 
1. Developed attitudes and social experiences that add to global mindset as perceived by the student-respondents; 
2. Importance of attitudes and social experiences that add to global mindset as a future manager as perceived by 
the student-respondents; 
3. Experiences of faculty members that contribute to the development of global mindset among the students. 
 
3. Methodology 
This study was conducted in the College of Business Administration of the Bulacan State University, Philippines 
involving graduating students and selected faculty members. Survey method was utilized to quantitatively describe 
specific aspect of a given population. (Kraemer, 1991).  The survey is used to gather data on the student’s perception 
about global mindset and its importance.   An online questionnaire using Google documents was sent to their email 
if they were unavailable to answer the printed survey questionnaire.    Faculty members teaching entrepreneurial 
subjects to students from different courses expected to contribute in the development of global mindset among the 
students, were interviewed individually.   In some cases, an unscheduled focused group interview were conducted to 
gather the about the experiences of faculty members that they can share among their students that they believed to 
be contributory in developing a global mindset. 
 
 
4. Research instruments 
The instruments used in this research were; a printed and online self-constructed survey questionnaire, and a 
semi-structured interview questions.  The self-constructed survey questionnaire was used to gather data related to 
the factors that add to the development of global mindset as perceived by the student-respondents and its importance 
as a future manager.  This is a multiple choice and likert scale survey questionnaire sent to the student via Google 
documents or personally during their breaks.  The questionnaire was answered in minimum time duration of about 3 
to 5 minutes.   
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The semi-structured interview questions were used during one-on-one interview and focused group discussion 
with the faculty.  This is to gather information on the experiences of the faculty in the different phases of 
professional career that believe to be contributory of developing a global mindset among the students.   
 
5. Results and discussion 
5.1. Developed attitudes and social experiences that add to global mindset  
Factors related to the development of global mindset involves both psychological and social.  Psychological 
factors relates to individual’s setting of positive attitude that builds enthusiasm despite presence of differences in 
culture, belief and practices. This is related to the ability of the mind to set flexibility and adaptability on situation or 
condition that is different from expected. Social factors are experiences of students within the campus that perceived 
to be contributory in developing of global thinking.  Table 1 reveals that the students generally believe that they 
were able to think creatively and respond to a new idea quickly, enjoy browsing websites and information about 
other countries and excited to explore new environment or workplace.  Under social factors, most of the student 
respondent were able to experience to mingle with other people with different foreign and local culture, second was 
able to observe different people’s value system and reasoning based on the teachings and experience of their culture 
and lastly having an opportunity to meet business people from different places locally and internationally.       
 
Table 1. Developed Attitude and Social Experience that Add to Global Mindset as Perceived by the Students 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The data revealed that on the psychological level, the College of Business Administration were able to provide 
within the program a sense of awakening of the minds of the students.  They were given an opportunity to think 
creatively and be able to not just simply look into the situation within their reach, but to look into the situation 
globally, considering the situation around the world.  One specific example of which is when students are ask to 
research on topics such as economics, finance, business opportunities, and even as simple as a corporate name or 
product name, they would always look for what is it in the news, what is happening around the globe, what are the 
international laws covering such topics, what is trending in the internet.  They show high enthusiasm to explore the 
internet and view what is outside of what they see daily. In one of their subject in the program, International 
Business for management students and New Market Development in Entrepreneurship, students were very active in 
Psychological assessment factors F Rank 
1. Enjoy browsing websites and information about 
other countries. 
2. Excited to explore new environment or 
workplace. 
3. Think creatively and respond to new ideas 
quickly. 
4. Have tolerance to take work under pressure. 
64 
 
60 
 
74 
 
48 
2 
 
3 
 
1 
Social assessment factors   
1. Were able to mingle with other people with 
different foreign and local culture. 
2. Experience ease with starting conversation with 
a foreign people. 
3. Have a network of people from different 
discipline and to some extent other countries. 
4. Able to observe different people’s value system 
and reasoning based on the teachings and 
experience of their culture. 
5. Have an opportunity to meet business people 
from different places locally and 
internationally. 
75 
 
43 
 
27 
 
69 
 
 
62 
 
1 
 
 
 
 
 
2 
 
 
3 
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researching and discussing issues on foreign markets, international trade relations, and the ASEAN integration.  As 
a result, there were student researches that focused on topics relative to effects of foreign laws, regulations, and 
integrations.  In line with these global mindsets of the students, the College of Business Administration were able to 
send interested students to participate in foreign trips in other countries such as Beijing, sponsored by the Confucius 
Institute; Singapore and USA, coordinated by the Public Employment Service Office, and other Asian countries 
coordinated by the Office of External Affairs. 
 
5.2. Importance of attitudes and social experiences that add to global mindset 
The follow up objective of this study is to determine the level of importance of the above developed attitudes and 
social experiences of the students in the development of global mindset.  This is to set the areas for improvement or 
strengthening of the attitudes and experiences of the students.  Table 2 shows that creative thinking and be able to 
respond quickly to new ideas is very important attitudes in developing a global mindset.  As to social experience, 
students perceived that it is important to have an opportunity to mingle with other people with different foreign and 
local culture. 
 
Table 2. Importance of Attitudes and Social Experiences that add to Global Mindset 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The table shows that students gives high importance to activities that allow them to think creatively and requires 
them to explore new environment.  This is manifested by the number of students who actually join educational field 
trips, quiz bee competition, debates, students conventions, youth assemblies that involved competition using limited 
resources and skillful thinking.  Table below show that number of students participation in different activities 
involving creative thinking conducted in other places for lst Semester of 2013.  
 
 
 
 
 
 
 
Psychological assessment factors F Verbal interpretation Rank 
1. Enjoy browsing websites and information about 
other countries. 
2. Excited to explore new environment or 
workplace. 
3. Think creatively and respond to new ideas 
quickly. 
4. Have tolerance to take work under pressure. 
3.73 
 
3.82 
3.87 
3.52 
Highly Important 
 
Highly Important 
Highly Important 
Highly Important 
3 
 
2 
1 
Social assessment factors 
   
1. Were able to mingle with other people with 
different foreign and local culture. 
2. Experience ease with starting conversation with a 
foreign people. 
3. Have a network of people from different 
discipline and to some extent other countries. 
4. Able to observe different people’s value system 
and reasoning based on the teachings and 
experience of their culture. 
5. Have an opportunity to meet business people 
from different places locally and internationally. 
4 
 
3.46 
 
3.19 
 
3.88 
 
 
3.44 
 
Highly Important 
 
Moderate  Important 
 
Moderate  Important 
 
Highly Important 
 
 
Moderate  Important 
 
1 
 
3 
 
 
 
2 
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Table 3. Participation of Bulacan State University to various activity. 
Activity Number of Student 
Participant 
Venue 
International Business Management 
Conference 45 Manila 
Retreat and Team Building Activity 200 Quezon Province 
CBA Educational Field Trip 987 Camarines Sur 
Go Negosyo 120 World Trade Center Manila 
Accounting Quiz Bee 20 Bulacan 
Mid Year Accounting Convention 65 Baguio City 
Student Business Registration 36 Bulacan 
Overseas Training 4 USA, Singapore 
 
Experiences of faculty members that contribute to the development of global mindset 
Faculty members share their actual life story of success as an entrepreneur through video presentation 
supplemented by classroom discussion of life challenges and how they were able to surpass it by thinking differently 
and innovatively.  This involved giving attention to quality of outputs and services that leads to recognition from 
one place to another, and eventually to a larger market. 
 
Faculty member experiences and opportunity to travel from different countries allows a wider learning of 
different cultures, tradition and practices related to the conduct of business.  This allows them to motivate and 
inspire students to think globally and encourage them to grab all possible opportunity to travel from different 
countries as well.   
 
Faculty members keep themselves updated to global issues and trends related to marketing, technologies and 
business strategies by attending international seminars and symposia, workshop and conferences.  Faculty members 
keep themselves connected to industry related professional organizations and networks to able to gain exchange of 
ideas and experiences of other successful entrepreneurs.   
 
6. Recommendation 
Based on the above findings, the school may strengthen the development of global mindset by promoting 
activities that encourage creative thinking among students. Establishing trade fairs conducted by students will 
provide them challenges to think of new, innovative and unique business that is expected to get the buyer’s 
attention. 
 
For social aspects, the College may provide the students a test scenario on how the students will react together 
with other people from different cultures by inviting foreign students in a social gathering together with business 
people and allow them to communicate freely and be able to observe and understand different cultures of the guest.  
 
In addition, programs like foreign language communication will help students to develop a global mindset.  The 
Institution may consider offering other languages such as French, Nihonggo, Korean and Spanish.  In this case, 
communicating and socializing with other nations will not be a hindrance for the students to be globally competitive.  
Other suggested activities that help develop global mindset that can also be implemented in the Bulacan State 
University College of Business Administration are as follows. 
• Cultural Partner Program 
• Globalization Seminars 
• International Awareness Week 
• International Coffee and Tea Hour 
• International Education Week 
• Language and International Trade Conference 
• Member of International Club  
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• Study Abroad Fair 
 
    To date, the College of Business Administration continues to provide the students an opportunity of internship 
program to other countries thru participation and membership to international and national networks of business 
industry. The College of Business Administration also send students delegates to join international youth camp, 
symposium, workshops and educational field trips to abroad to actually influence and expose them to the global 
arena where they will be field after graduation. 
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